
   

 

GAP BODHI TARU 
A GLOBAL JOURNAL OF HUMANITIES 

( ISSN – 2581-5857 ) 
Impact Factor: SJIF - 5.551, IIFS - 5.125 

Globally peer-reviewed and open access journal. 

GAP BODHI TARU – Volume - VII Issue II 

April – June 2024 

h
ttp

s://w
w

w
.gap

b
o

d
h

itaru
.o

rg/ 

262 

EMPOWERING WOMEN: ENTREPRENEURSHIP IN THE 
INDIAN KNOWLEDGE SYSTEM- A CASE STUDY 

 

Dr. Ritika Hemdev 
 

Principal and Marketing Faculty at Sinhgad College of Commerce, Mumbai. 

 
Abstract 

Entrepreneurship among women in India is gaining momentum, reflecting a shift towards greater gender 
inclusivity and economic empowerment. This research paper explores the role of Indian women in 
entrepreneurship within the context of the Indian knowledge system. By examining the historical, socio-
cultural, and economic factors that shape women's entrepreneurial endeavours, this paper aims to shed light 
on the opportunities and challenges faced by women entrepreneurs in India. Drawing on empirical research 
and case studies, it explores the diverse pathways to entrepreneurship adopted by Indian women, the impact of 
traditional knowledge systems on entrepreneurial practices, and the role of education and technology in 
fostering women's entrepreneurship. Additionally, the paper examines policy interventions and support 
mechanisms aimed at promoting women's entrepreneurship and highlights the potential of women-led 
enterprises to drive innovation. 
 

INTRODUCTION 
 
In recent years, the landscape of entrepreneurship in India has witnessed a remarkable transformation, with 
women entrepreneurs playing an increasingly prominent role in driving innovation, economic growth, and 
social change. Against the backdrop of India's vibrant and diverse knowledge system, women-led enterprises 
are not only redefining traditional business paradigms but also leveraging indigenous knowledge, digital 
technologies, and collaborative networks to create sustainable and inclusive ventures. This shift towards 
greater gender inclusivity in entrepreneurship holds profound implications for the Indian knowledge system, 
which encompasses the country's rich cultural heritage, traditional wisdom, and entrepreneurial ethos. 
The significance of entrepreneurship within the Indian knowledge system lies in its capacity to harness local 
knowledge, foster creativity, and spur socio-economic development. Women's entrepreneurship, in particular, 
embodies the convergence of traditional wisdom, modern innovation, and inclusive growth, offering a unique 
lens through which to explore the dynamic interplay between culture, technology, and entrepreneurship in 
India. However, despite the increasing visibility and impact of women entrepreneurs, they continue to face 
numerous challenges, ranging from access to finance and markets to entrenched gender biases and cultural 
barriers. 
This research paper seeks to provide a comprehensive understanding of women's entrepreneurship in India 
within the broader context of the Indian knowledge system. Through an exploration of historical trends, socio-
cultural dynamics, economic landscapes, and policy frameworks, the paper aims to shed light on the 
opportunities and challenges faced by women entrepreneurs and to identify strategies for fostering an enabling 
ecosystem that nurtures their entrepreneurial aspirations. By examining the interplay between traditional 
knowledge, technological innovation, and women's entrepreneurial endeavours, this paper aims to contribute 
to ongoing discussions on gender equality, economic empowerment, and sustainable development in India's 
evolving entrepreneurial ecosystem. 
Problems faced by women entrepreneurs: In earlier days, women entrepreneurs in India faced numerous 
challenges that were deeply rooted in societal norms, cultural attitudes, and institutional barriers. Some of the 
key problems faced by women entrepreneurs during this period include: 
Limited Access to Education: Historically, women had limited access to formal education, which restricted 
their ability to acquire the skills and knowledge needed to succeed in entrepreneurship. Without access to 
quality education and training programs, women entrepreneurs faced significant barriers to entry and 
advancement in business. 
Socio-Cultural Norms and Gender Roles: Traditional gender roles and societal expectations often relegated 
women to domestic duties and caretaking roles, leaving little room for them to pursue entrepreneurial 
ventures. Cultural attitudes towards women's roles in society, including notions of modesty, obedience, and 
dependence, constrained women's autonomy and decision-making power in business. 
Lack of Financial Independence: Women entrepreneurs in earlier days often lacked financial independence 
and access to capital, making it difficult for them to start or expand their businesses. Discriminatory practices 
in banking and financial institutions, coupled with limited property rights for women, further compounded the 
challenges faced by women entrepreneurs in securing funding for their ventures. 
Limited Market Opportunities: Women entrepreneurs encountered limited market opportunities and faced 
barriers to entry in male-dominated industries and sectors. Discrimination, bias, and stereotypes often 
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hindered women from accessing markets, securing contracts, and building networks necessary for business 
growth and sustainability. 
Lack of Support Networks and Mentorship: Women entrepreneurs had limited access to support networks, 
mentorship opportunities, and role models who could provide guidance and advice on navigating the 
challenges of entrepreneurship. The absence of peer support, professional networks, and mentorship programs 
further isolated women entrepreneurs and hindered their ability to overcome obstacles and achieve success in 
business. 
Legal and Regulatory Barriers: Women entrepreneurs faced legal and regulatory barriers that impeded their 
ability to start and operate businesses. Laws governing property rights, inheritance, and business ownership 
often favored men and disadvantaged women, limiting their ability to access resources, assets, and 
opportunities for economic empowerment. 
Societal Stigma and Discrimination: Women entrepreneurs in earlier days faced societal stigma and 
discrimination based on their gender, which undermined their credibility, authority, and professional 
reputation in business. Negative stereotypes, prejudices, and biases perpetuated by society often discouraged 
women from pursuing entrepreneurship and hindered their ability to thrive in male-dominated environments. 
Despite these formidable challenges, women entrepreneurs in earlier days demonstrated remarkable 
resilience, determination, and ingenuity in overcoming obstacles and achieving success in business. Their 
pioneering efforts paved the way for future generations of women entrepreneurs in India, inspiring change, 
challenging norms, and driving progress towards gender equality and economic empowerment. 
First woman Entrepreneur of India: Pinjari Mariam Bibi's business primarily involved the establishment and 
operation of a chain of restaurants. These restaurants catered primarily to British officers and other colonial 
officials during the British colonial era in India, particularly in Hyderabad. The restaurants likely offered a 
range of culinary delights, including local Indian cuisine as well as dishes that catered to the tastes of the 
colonial clientele. Bibi's business was significant not only for its commercial success but also for breaking 
gender barriers and challenging traditional norms regarding women's roles in business and society. Her 
entrepreneurial venture paved the way for other women to enter the business world and contributed to the 
broader narrative of women's empowerment and economic independence in India. 
Women Entrepreneurs Leveraging Indigenous Knowledge: 
The Swayambhu Herbal Products: Founded by a group of women entrepreneurs in Uttarakhand, The 
Swayambhu Herbal Products specializes in producing herbal skincare and wellness products using traditional 
Ayurvedic formulations. By sourcing locally grown herbs and botanicals, the enterprise supports sustainable 
agriculture practices while promoting the benefits of natural remedies. 
The Warli Art Collective: Led by women artists from Maharashtra's Warli community, The Warli Art 
Collective preserves and promotes the traditional Warli tribal art form through hand-painted textiles, home 
decor, and accessories. By showcasing Warli artistry on contemporary products, the collective empowers 
women artisans while preserving their cultural heritage. 
The Dhokra Craft Cooperative: Situated in Odisha, the Dhokra Craft Cooperative is a women-led enterprise 
that specializes in Dhokra metal casting, an ancient craft tradition practiced by tribal communities. By reviving 
traditional Dhokra techniques and incorporating modern designs, the cooperative creates unique metal 
artifacts for domestic and international markets. 
Challenges in Preserving and Commercializing Traditional Knowledge 
Despite the potential benefits of integrating traditional knowledge in women's entrepreneurship, several 
challenges persist: 
Intellectual Property Rights: Protecting traditional knowledge from misappropriation and unauthorized use 
poses challenges due to the lack of formal intellectual property rights frameworks for traditional knowledge 
holders. Women entrepreneurs often face difficulties in obtaining patents or trademarks for products derived 
from traditional knowledge. 
 
Market Access and Competition: Women entrepreneurs may encounter barriers in accessing mainstream 
markets and competing with mass-produced, commercially marketed products. Limited marketing and 
distribution networks, as well as pricing pressures, can undermine the viability of traditional knowledge-based 
enterprises. 
Cultural Appropriation: The commercialization of traditional knowledge raises ethical concerns about 
cultural appropriation and exploitation. Women entrepreneurs must navigate cultural sensitivities and ensure 
respectful engagement with indigenous communities and knowledge holders. Despite these challenges, the 
integration of traditional knowledge in women's entrepreneurship holds immense potential for promoting 
sustainable development, preserving cultural heritage, and empowering women in India. By addressing the 
barriers to preserving and commercializing traditional knowledge, policymakers, practitioners, and 
stakeholders can support women entrepreneurs in leveraging India's rich cultural legacy for  
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CONCLUSION & INSIGHTS 
 
The research paper on women's entrepreneurship in the Indian knowledge system has revealed several key 
findings and insights: 
⚫ Women entrepreneurs in India face multifaceted challenges, including socio-cultural barriers, limited 
access to resources, and gender biases. 
⚫ Despite these challenges, women entrepreneurs demonstrate resilience, creativity, and innovation in 
leveraging traditional knowledge and practices to create sustainable businesses. 
⚫ Integration of traditional knowledge in women's entrepreneurship offers opportunities for economic 
empowerment, cultural preservation, and environmental sustainability. 
⚫ Case studies of women entrepreneurs leveraging indigenous knowledge highlight the diversity and 
potential of traditional knowledge-based enterprises in India. 
Call to Action for Fostering an Enabling Environment for Women's Entrepreneurship in the Indian 
Knowledge System 
To foster an enabling environment for women's entrepreneurship in the Indian knowledge system, 
stakeholders are called upon to take the following actions: 
⚫ Promote Gender Equality: Challenge gender norms and stereotypes that limit women's participation in 
entrepreneurship and advocate for equal opportunities for women in business. 
⚫ Support Capacity Building: Provide women entrepreneurs with access to education, training, and 
mentorship programs that build their skills, knowledge, and confidence in leveraging traditional knowledge. 
⚫ Strengthen Policy Support: Advocate for policies that recognize and protect traditional knowledge, ensure 
fair compensation for knowledge holders, and promote inclusive economic development. 
⚫ Foster Collaboration: Facilitate partnerships between women entrepreneurs, indigenous communities, 
research institutions, and government agencies to promote sustainable entrepreneurship and cultural 
preservation. 
⚫ Raise Awareness: Increase awareness among consumers, investors, and policymakers about the value of 
traditional knowledge-based enterprises and the contributions of women entrepreneurs to India's cultural and 
economic heritage. 
In conclusion, integrating traditional knowledge in women's entrepreneurship offers significant opportunities 
for economic empowerment and cultural preservation in India. However, addressing challenges such as 
intellectual property rights and market access is crucial for creating an enabling environment that fosters the 
growth and sustainability of traditional knowledge-based enterprises. 
  


